
EXPERIENCE SCOTTSDALE



ANNUAL REVIEW



COMMUNICATIONS

Fiscal Year Year to Date
% of 

Annual 
Goal

FY 18-19 537 articles 275%

FY 19-20 106 articles 54%



CONVENTION SALES

Fiscal Year Year to Date
% of 

Annual 
Goal

FY 18-19 177 bookings 221%

FY 19-20 51 bookings 54%



MARKETING & ADVERTISING

• Magazine Placements
• Elite Traveler, Food & Wine, EnRoute and Links

• Out of Home Campaigns
• Toronto GO Trains 

• Television, Radio & Streaming
• Chicago, Los Angeles and New York

• Pay-Per-Click Advertising
• Google and Facebook 



PRIVILEGE TAX COLLECTIONS

REPORTING PERIOD FOR BUSINESS 
ACTIVITY IN

BED- AND SALES-TAX 
REVENUE

August 2015 –
September 2019

July 2015 –
August 2019 $39,322,823



ANNUAL FINANCIAL AUDIT
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DESTINATION COMPETITION
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				Budgets

		Orlando		$87.3

		San Diego		$47.4

		Dallas		$37.2

		Nashville		$25.9

		San Antonio		$25.5

		Austin		$20.2

		Palm Springs		$18.8

		Phoenix		$16.8

		Scottsdale		$15.6

		Tucson		$9.0







PROGRAM COSTS

All Destination Marketing 
Organizations

Experience 
Scottsdale

Personnel 40% 35%

Admin/General 12% 8%

Programs 48% 57%



DOUG HEATON
Experience Scottsdale Board Chair



THANK YOU!
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